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Hyper Island on world tour 
 

 
A few current international Hyper Island students, posing in our Stockholm premises. 
 

Grab the chance to be part of Hyper Island - now! 
 

World renowned Swedish digital media school Hyper Island will go on 
a global Recruitment Tour at the end of 2008 and early 2009. 
The English speaking education accepts students from all nationalities 
worldwide. 
 
Together with Hyper Island students, some of our staff will tour world 
cities to meet up with creative people who are interested in becoming 
Hyper Island Diploma students in the fall of 2009. Truly a unique 
opportunity! 
 
If you live abroad, this is your chance to be put to a one-day 
recruitment test and potentially become a student at Hyper Island, 
considered to be one of the best digital media educations in the world. 
 
Apply to one of the below cities and dates: 
 Amsterdam 6th & 7th of December 
 Barcelona 6th & 7th of December 
 London 6th & 7th of December 
 Los Angeles 13th & 14th of December 
 San Francisco 20th & 21st of December 
 New York 19th, 20th & 21st of December 
 Montreal 22nd of December 
 Prague 9th & 10th of January 
 Kraków 9th & 10th of January 

Helsinki 23rd & 24th of January 
 Berlin 26th & 27th of January 

Copenhagen 30th & 31st of January 
Oslo 21st & 22nd of February 
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A recruitment day takes approximately 10 hours and consists of: 

• A personal interview. 

• Meetings with Hyper Island students and staff. 

• An individual creative task. 

• A team assignment. 
 
Hyper Island programs open for Diploma Students, incl. tuition fees: 

• Interactive Art Director, Stockholm (1 year) 10 900 EUR 

• Digital Media, Stockholm  (2 year) 19 850 EUR 

• Digital Media, Karlskrona  (2 year) 19 850 EUR 

• Digital Business Management, Karlskrona (2 year) 19 850 EUR 

• Rich Media & Motion Graphics, Karlskrona (1 year) 12 570 EUR 
 
To sum Hyper Island up, we’re all about: 

• Active participation and learning by experiencing, doing and 
reflecting. 

• Trial and error. Mistakes often make the strongest learning 
experience. 

• Working and developing as an individual in teams. 

• Using interactive media as a tool for implementing change and 
improvement. (Hyper Island is nowhere near “old school”.) 

• Guidance to self-insight and group dynamics. 

• Real clients, real needs, real learning – real value, for life. 
 
The result: 
Highly hirable and well-rounded individuals, ready to get out in the 
industry and work successfully in teams from the day of graduation. 
Hyper Island’s extraordinary mixture of lecturers from around the 
world, together with the opportunity to acquire an international 
internship placement, prepares our students for work around the 
globe. And most important of all, our graduates learn-how-to-learn; 
they leave Hyper Island with knowledge on how to continue to evolve, 
which is a tool they will use throughout their careers. 
Hyper Island students generally receive between five (5) and 
– amazingly – 50 internship placement offers each, and around 90% of 
our students are offered jobs within the industry upon graduation. 
This is your chance to become a part of Hyper Island! 
 
There is a limited amount of seats at the international recruitment days. 
Participants are accepted on a first come, first served basis. 
APPLY TODAY! 
 
For more detail information regarding Hyper Island and the application 
process for the Recruitment Tour, please visit www.hyperisland.se or 
contact: 
 
Christian Olsson 
christian.olsson@hyperisland.se  
Tel:  +46 8 744 30 50 
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SAID ABOUT HYPER ISLAND 
 
Hyper Island international students: 
”We learned about teamwork, about the industry and how to work with 
clients. It is a very creative surrounding and you don’t have to be 
afraid to do mistakes. In fact they encourage us to do mistakes, 
because that’s how you learn things.” 
-- Anton Dubina, Ukraine 
Hyper Island Digital Media 2008 graduate 
 
 “Hyper Island provided me with the opportunity to learn teambuilding 
skills, leadership techniques and how to give and receive feedback. It's 
much easier to communicate now, both professionally and with my 
friends and family.” 
-- Erika Bäckman, Brazil 
Hyper Island Digital Media 2009 
 
"Studying at Hyper Island was entirely worth the effort for the quality 
education and experience. It exceeded my expectations and prepared 
me for where I am today.” 
-- Amber Sellers, USA 

Hyper Island Digital Media 2006 graduate 
 
 
Industry: 
”Our industry desperately needs more schools that specialize in 
creating and developing digital talent at the level and capacity of Hyper 
Island” 
-- Winston Binch, VP/Group Executive Producer, Crispin Porter + 
Bogusky 
 
"Hyper Island is yet another Swedish success story... the interactive 
equivalent of Oxbridge" 
-- Kunal Dutta, Campaign 
 
"It’s got a good reputation and it’s the only school of its kind. I don’t 
know any other school where you can be so focused on just learning 
this business” 
-- Fredrik Heghammar, Head of Production, Perfect Fools, Stockholm 
 
“Hyper Island seems to provide students an interesting educational 
system which consistently produces students with a rare balance of 
conceptual and executional skills... It just seems that Sweden bleeds 
interactive” 
-- David Lee, Creative, Wieden + Kennedy London 
 
"Initiatives such as Hyper Island are crucial in the development of high 
quality digital creative professionals" 
-- Justin Pearse, Editor, New Media Age, London 


